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Beer volumes remain under pressure

Source: Beer Institute, 2026
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Beer’s challenges are not unique…

Source: SipSource, 2026



Cyclical vs Structural- the debate rages on

Campari Group Strategy day presentation, Nov 2025



“Consumers are doing well”
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“Consumer spending is on a tear”

Source: US Bureau of Economic Analysis, 2025
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“Credit card delinquency rates are easing”

Source: Board of Governors of the Federal Reserve System, 2025
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Delinquency rates on credit card loans, Q1 2000- Q3 2025
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So why is consumer sentiment so terrible?
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Price increases have created stress for consumers

Source: BLS Household Pulse Survey, Aug-Sept, 2021 and 2024

Difficulty paying usual household expenses last seven days, 

“somewhat difficult” + “very difficult”, 2021 vs 2024
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Lifestyles of the Rich and Famous, 2025

Top 10% account for 50% of total spending
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“Traffic from lower-income 

consumers declining nearly 

double-digits... In contrast, 

QSR traffic growth among 

higher-income consumers 

increasing double digits” 

Chris Kempczinski, CEO

“… we saw accelerated 

gains with higher 

income customers 

throughout the quarter”

John R. Furner, 

Incoming CEO 



Hispanic consumers hit particularly hard



Possible Relief from One Big Beautiful Bill Act?

Estimated Tax Savings: 
$2,850

Estimated Tax Savings: 
$6,760

Estimated Tax Savings: 
$15,620

Income: $65,000 Income: $80,000 Income: $105,000
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… But do cyclical factors fully explain the volume the declines we’ve seen?

Source: Wine Institute, RaboResearch, 2026

US Table Wine Consumption (Mn gallons), 2005-2025e

Post-Covid/ Inflation



In spite of financial stress, spending has shifted to on premise

Source: Bureau of Labor Statistics, 2025
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Some factors driving declines appear structural

Demographic 
Changes

Anti-alcohol 
messaging

Cannabis GLP-1



Gen Z is drinking less… partly because they are broke



But consumption declines also coincide with the rise of smartphones



Gen Z is also ethnically different



Immigration control will continue to hit beer consumption

Source: Company earnings reports, Beer Institute, 2026
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Anti-alcohol messaging is mainstream

#1 “Health & Wellness”

5 mn subscribers 

#2 “Health & Wellness”

100 mn downloads
#1 “Comedy” podcast

16 mn subscribers

“And I’m like what kind of a moron who takes so good care of his body is poisoning 

himself a couple of days a week for fun, you know? Why am I doing that?”

Joe Rogan on giving up alcohol



GLP-1 usage rising, will accelerate in 2026

Share of US adults with GLP-1 prescriptions, 2019-2024



Some data suggests that GLP-1’s have minimal impact on alcohol… 

Source: Hristakeva, Liaukonyte, Feler, 2024
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Starting GLP-1 use reduces alcohol consumption (to normal levels)



Long term impact from GLP-1 may be less dramatic



Key Takeaways

- Middle class consumer discretionary income is under pressure- Is there relief in sight?
- OBBB?
- Wage growth?

- Multiple structural factors weighing on demand:
- Demographics
- GLP-1
- Anti alcohol sentiment

- Outlook 2026 and beyond
- Continued declines before we level out
- Industry will eventually reset at a lower level
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Q&A

Subscribe to our podcast - Liquid Assets 

to learn more about what is happening 
across the entire beverage industry Reach out at:

Stephen.Rannekleiv@Rabobank.com
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